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Counterfeit Products

ounterfeit
products are
on the rise. As product counterfeiters

become more sophisticated, it’s getting

increasingly difficult to detect the fakes.

Counterfeiters are becoming
increasingly adept at the copying,
packaging and labeling of any product
that sells well — and they are making
enormous profits. It is almost
impossible for the average consumer to
detect the difference. Even retailers
have been duped.

Electronic Goods

In 2004, it was estimated that
approximately 10% of so-called

brand-name electronic goods purchased

by consumers turned out to be
counterfeit. Counterfeiters deliberately
use a false trademark that is identical
with, or substantially indistinguishable
from, a registered trademark. The
aggressive counterfeiters often
reproduce the exact housing of the
brand name product and simply have a
manufacturer provide cheaper
components.

Refurbished products are another

common source of counterfeit products.

The seller usually replaces component
parts with inferior drives, memory
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modules or graphics cards then sells the
product as the real thing. Most users
wouldn’t be aware of the switch as they
wouldn’t open up the case and even if
they did, they may not know what to
look for. The substituted components
usually work, although often not as
well or as long.

Everyone Loses

The losses are far reaching — affecting
trademark owners, consumers and the
economy at large. Reputable companies
that pride themselves on producing




